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While the material herein addresses hypnotic language, you must first understand that all communication invites the receiver into a trance. Trance, in this text, refers to a narrowing of awareness, attending to a small category of stimuli excluding all other stimuli that differ. Trance and hypnosis will be used interchangeably. Communication occurs through any one of the five senses alone or in combination. Consider the chef who creates a collection of flavors and textures for your palate. If prepared properly by the chef, the taster lapses into a trance filled with delight over the flavors, texture and other parts of the culinary masterpiece. The person eating will want more then and want to come back another time. Even the invitation to partake in the gustatory trance involves trance through the visual and olfactory senses. The foods we choose and the style of foods we prefer come to be so, in part, because they succeed in "trancing" us. 


That all communicating involves trance holds true for your other senses. What about the masseuse, the pathway to the intended relief travels through a trance state. You miss the message of the massage if your mind wanders off from the physical sensations to some task or chore you have yet to do. Music induces a trance state with great ease. The composer’ ability to induce through music makes or breaks the acceptance by the listener. Music induced trance makes for one of the most popular and easily accessed kind of trances. What about your nose and trances induced through the olfactory sense? Remember perfume and meals cooking, bread baking? Consider the fairly new realm of aromatherapy? This treatment banks on trance inducing ability of scents for improving health and wellbeing. Scents for the sense to make cents, how do all those words I sent to you sound? Do you like looking at visual stimuli? The artist, whether painter in any medium, sketch artist or photographer seeks to induce a trance in those who view their works. If the visual aid propels you into a trance and in this trance you experience emotions that appeal, you may buy the work of art for how it appeals.


No doubt you can think of many other examples of how communication through any of the senses seeks to cause a trance in the receiver. If effective, then the communication receiver goes into a trance. So what features make some communication more effective than others? In particular, what makes the receiver of linguistic communication respond to the invitation and go into trance? What makes a trance happen through linguistic means and what takes place while in trance that makes this form of communication produce change in the receiver? 


Several principles of human nature play a role in allowing hypnotic language its’ effectiveness. Two particular elements involved stem from the work of Gestalt Psychologists who study the characteristics of perception. As humans we seem to need some way of organizing the stimuli we sense. Sensing any stimuli takes the form of a rather generic information receiving process in which you detect certain general traits of any stimuli. If your eyes sense a flat piece of wood about one inch thick, perhaps two feet by four feet in a rectangular shape, suspended above the ground by four cylindrical shaped wooden pieces, what would you call this? Your sensing provides the general information to your brain and then perception gives meaning to the general information. You perceive a table as the result. Humans need to organize stimuli, in part, because it then allows for perceiving and ultimate meaning making by our brain. The thalamus and various parts of the cortex team up for perception. So one factor playing a role in giving hypnotic language effectiveness is our apparently innate need to organize what we sense so we can understand what we sense. Hypnotic language takes advantage of a naturally occurring process in humans to influence thinking. The person expressing the hypnotic language knows whatever they convey will have to be taken in by the receiver and the receiver will at least attempt to organize it and make sense of it. 


Considertheselettersruntogether. Now you feel compelled to decode the letters in the previous "sentence", don’t you. See? You just can’t help it. So hypnotic language just uses the roads already in place, so to speak, rather than trying to pave new ones. By identifying the naturally occurring mental processes you can sort of know the general response someone will have to stimuli. 


Another feature of mental processing of input is that we tend to lump like kinds of stimuli together. It allows us to keep up with more information that way. We sort of form general categories and include more detailed or specific information within these categories. A few paragraphs ago I included three uses of one synonym, sense, scents and cents. Once your mind hears one form of the word sense, et. al., you brain goes off on a hunt to determine which one of these possibilities it could be. Whichever one seems to fit the circumstance wins. This innate process provides a pivot point for change. In the past, train yards used what was known as a roundhouse. Not the boxer’s punch but a means of pivoting the train engine to another direction. A roundhouse is a round building with sections of track entering it from four or five different directions. The track at the entrance to the structure touches but does not hook up to the track in the roundhouse. The engine goes into the roundhouse from one direction and then the roundhouse rotates so the engine can come out aiming in a different direction down a different section of track toward the new destination. The process is rather like a lazy Susan, though creative Susan may be a better adjective attributed to this Susan person. Pivot if you please. 


So synonyms permit the opportunity for inviting the receiver to shift direction in their thinking. Also recognize that the brain tends to think in terms of puns anyway, Multiple meaning for the same piece of information. The following is an actual event. While being served at an Italian restaurant, the waiter offers the patron some fresh grated Parmesan cheese. Taking the offer, the diner watches the cheese shaving and then determines when they have enough cheese on their dish. "That’s great" (grate), declares the observer. You just can’t help it can you? One category storing multiple meanings for flexible use, very convenient. Knowing the process style of the brain enables the sender of communication to utilize the nature in more effective ways, increasing the likelihood of the desired outcome. 


As noted earlier, humans tend to group perceived items into categories. The brain stores them this way as well. This principle can also come into play in another way. When you meet someone new but they remind you of someone else you already know, how easy is it to call the new person by the old ones’ name? Similar information gets categorized together during perception and storage. This principle of grouping similar items together allows shaping hypnotic language so it defies pre-existing categories. We tend toward noticing and reacting the most to stimuli that stands out from the mass. This forces unique processing and allows special attending to the information the sender gives the receiver. To make an impression with someone, you must invite the receiver to experience novel stimuli and generate energy filled neurological reactions. The shape and dynamics of hypnotic language cause the desired reaction in the receiver. It defies traditional processing and cannot just get put in with the old familiar data categories. Because hypnotic language breaks grammatical rules and traditional communication standards, it sets up an irresistible response on the part of the listener. The receiver must put the hypnotic language in the spotlight, excluding all other stimuli. This then induces trance. 


Drawing from Gestalt psychology once again, another principle paves the way for hypnotic language. Humans tend to fill in missing pieces in their perceptions. Each of us seems driven by the need to form wholes so we fill in holes to have wholes. Three plus three equals. How quickly do you say "six" in your head? So you can trust in your communicating of language of any form, and hypnotic language in particular, that the listener will in the whole holes. How natural, doing otherwise causes discomfort and this drives us to complete the circle. And maybe now you’re looking especially for the missing pieces you will fill in. How trance-like this becomes? But you can trust that your unconscious mind automatically looks out for your best interest and will continue doing so without your conscious effort. The use of this principle permits you to actually sometimes omit from your words the very that you want the listener to most notice. You can lead a horse to water and be sure they’ll know what to do next. 


But these Gestalt Psychology principles of perception base themselves on what I believe to be an even more powerful principle. Each of us seems unavoidably compelled to make sense of what we perceive. So if you communicate something unconventional to someone the receiver must oblige their human nature and attempt process and sense making of your message. This presents a major advantage and a huge always open door through which to enter.


The unconscious mind’s knowing what to do with what it gets represents another element that assists the effectiveness of hypnotic language. You may wonder if your message will get through to the person’s unconscious mind in the way you intend. One of the traits of hypnotic language is purposeful vagueness. General messages with various principles or dynamics get sent out to the listener. The vagueness permits the receiver to take the general message and fashion it to a custom fit for their own needs. Trust that the listener knows exactly what they need. Give a person seven particular letter from the alphabet and let them spell words using any or all the letters. They will make the word reflecting their individuality. Their unconscious mind is just right. If you sold shoes in a store and a barefoot person walked in, would you worry about what they will do? Trust they will leave with what they came for, it is only fitting. 


The next category of factors involved in making hypnotic language effective relates to cognitive style of processing. When unconscious parts form or limiting beliefs originate, the brain must operate in certain ways. These parts or limitations require particular perspectives in perception and thought in order to generate and remain supported. Anytime you pay attention to any stimuli you must go into a trance for at least a brief time in order to perceive, encode and store the information. Since this is the pathway, or process, of storing then it need also be the pathway, or process, of accessing and altering the stored information. You can’t change the inventory in the warehouse until you get in. 


Further, if you plan to change the shape of ice, melt it first, then decide what mold fits the desired final shape. Hypnotic language returns the mind to the scene of the crime in a general way. It thaws the belief or state. Then you can deal with specific content or states. Sometimes a type of therapy involving hypnosis gets referred to as hypnotherapy. Actually, all effective therapy involves hypnotherapy. Unless you and the client focus exclusively on the issue, a trance, then no real change can happen. Sometimes the process occurs more overtly while sometimes the induction is less obvious. But either way and with any style of therapy, hypnotherapy takes place in the process of change. Hypnotic language represents one of the more direct ways of accessing the seat of change.


More specifically, hypnotic language communicates with the brain in the same language and cognitive style that occurred while forming the problem state or belief. By using this style, hypnotic language returns the brain to the way it functioned when it formed the belief or state now causing the problem. Access to and altering the problem becomes available. I believe the vast, vast majority of limiting beliefs and problem states form during childhood. If these beliefs or states form in adulthood they still conform to certain laws of misperception, flaws laws you may call them. Certain perceptual flaws must occur to form a limiting belief or non-resource state. These flaws dominate childhood perception and also take place when developing a "problem-state" in adulthood. These perceptual flaws include egocentrism, inductive logic, transductive logic (two events occuring closely in time receive cause-effect attributes), over generalizing, thinking in absolutes, irreversibility (Inability to perceive events as they existed before the trauma).


Hypnotic language speaks with most of the same characteristics as the perceptual flaws forming the "problem". These perceptual flaws include all or nothing thinking. This shows up within the double bind pattern. Selectional restrictive violation also mimics childhood cognitive patterns as children endow inanimate objects with human qualities. Egocentricity, present in all children permeates many of the hypnotic language patterns. The egocentric focuses on self to the exclusion of other points of view. Egocentricity involves an individual believing that their own point of view exists as the only point of view so all others think the same way. The egocentric believes their own map of the world is in everyone’s head. Hypnotic language requests an exclusive focus on self and this request occurs in several patterns. Egocentric thought acts as the undercurrent in the lost performative, universal quantifiers, model operators, unspecified verbs, lack of referential index and comparative deletions. 


The cause and effect pattern along with the complex equivalence pattern also employ childhood cognitive styles. Children use inductive logic and consider events coinciding in time as acceptable explanations for causal agents. It seems all of us at any age seek knowing cause. These two patterns play on this general part of human nature as well. 


In general, hypnotic language reduces specific details in the external world into a select few categories of generalities for the listener. The listener then ingests these generalities, now in dissociated form, and converts them back into specifics, as needed within the receiver. Associating into details, yet of a different nature, state and belief happens next. So the order of events proceeds from the listener in an associated state about specific external information to dissociated forms of vague generalities. The receiver then converts the information back into associated state forms of specific internal information, yet in different content forms. Imagine an hourglass turned on its side. The left side consists of a large amount of details about external information in the environment. The right side consists of internal information in a similarly large amount of detail. In the middle exists the narrow passageway. Information about the environment must be converted into general pieces of luggage capable of holding vast amounts of information. 


The most feasible way of transporting the external to the internal through the narrow space requires placing it in a less detailed form. The large amount of information gets reduced down to just a few pieces of large capacity luggage for the journey. It’s sort of like taking dehydrated foods on a space flight. You can conserve room this way, ultimately taking more sustenance, then just re-hydrating the food for consumption when you feel ready. And of course you can choose what you most want and the sender of hypnotic language always trusts that you know, you know?





